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Dear Mark, 
 
I’ve been thinking about posting a brief advertisement about myself in the “Employment Wanted” 
section of the newspaper. The reason is I don’t seem to be getting much response to my other 
ways of job hunting. I must have applied for over 100 positions I’ve seen so far. And getting a 
recruiter to return my calls is tough going. Should I spend a few bucks to see if I get a response 
with an ad? 
 
Thank You 
 
Igor T., Winnipeg, Manitoba 
 



Dear Igor, 
 
Boosting your profile with potential employers is critical when searching for work. But, unlike the 
old adage “there’s no such thing as bad publicity,” I do think it’s important to consider the 
impression you might make when promoting yourself in non-traditional ways (see my article on 
“Does ‘Extreme Job Hunting’ Work?,” 
http://workopolis.com/servlet/Content/careerqa/20060509/cqa20060509?section=CareerQA). 
 
Advertising yourself in the “Employment Wanted” section of your newspaper is one such method. 
Normally you see a few one or two liners, such as the following: 
 
Bookkeeper, experienced, tax, payroll. Reasonable. Call for info. 
 
Toolmaker. Seeks new position in well established & equipped tool room. Call this number. 
 
This past weekend, however, I was scanning the Toronto Star’s Business section when I came 
across the biggest Employment Wanted ad I’d ever seen. 

 
I had to admit it made me stop and wonder: Who the heck would be bold enough to put himself 
out there so brazenly? So I called the contact number and spoke to the job seeker, Simon Wilson, 



who lives in the Greater Toronto Area. Tuns out he’s been looking for full-time work since mid-
April. He tells me he hasn’t been having much luck with recruiters or job boards so far. 
 
“I thought I’d try to be a little different,” says Simon. By his reasoning, if an employer does call him 
based on the ad, he can afford to be more picky “because it’s them who called me.” So far 
Simon’s received more than a half dozen calls, so it could be that his instincts are proving right.  
 
And the cost for this level of self promotion? $500 per day that the ad appears. Simon plans on 
running the ad twice, which means a cool grand in total. Of course whether or not it’s worth it will 
depend on if he gets a decent job in his preferred field because of it. 
 
Meanwhile I’d advise Simon, and you, Igor, to focus more on networking into the hidden job 
market while applying for advertised positions on the job boards, and making contact with 
recruiters. Since Simon is in sales, his stand out strategy just might be unique enough to pay off. 
But in most cases this kind of expense probably isn’t justified. On the other hand, a one or two 
line ad in the “Employment Wanted” section of your local paper might well be worth it if you offer 
skills or experience employers nearby are looking for. Just make sure it enhances – not reduces 
– your professional image. 
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